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Update on Supplemented Foods



• A supplemented food (SF) is 

broadly defined as “a pre-

packaged product that is 

manufactured, sold or 

represented as a food, which 

contains added vitamins, 

minerals, amino acids, herbal or 

bioactive ingredients. These 

ingredients may perform a 

physiological role beyond the 

provision of nutritive 

requirements”

https://www.canada.ca/en/health-canada/services/food-

nutrition/legislation-guidelines/guidance-documents/category-

specific-guidance-temporary-marketing-authorization-

supplemented-food.html

Supplemented Foods

4

https://www.canada.ca/en/health-canada/services/food-nutrition/legislation-guidelines/guidance-documents/category-specific-guidance-temporary-marketing-authorization-supplemented-food.html


• As of December 31, 2018 the Food Directorate has received:

– Approximately 820 submissions for caffeinated energy drinks 

(CEDs); 553 TMALs have been issued.

– Approximately 1110 submissions for other supplemented foods, and 

469 TMALs have been issued.

Supplemented Foods - Stats
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• As a condition of the TMAL, petitioners are required to submit annual 

sales data and if requested, annual consumption incident data.

• Deadline for 2017 data was September 1, 2018.

• Failure to provide information by deadline will result in revocation of the 

TMAL.

– Forms must be completed, even if zero sales/consumption incidents

– If contact information has changed, Health Canada must be notified as 

soon as possible

• Based on the lack of response to the call for data from 2012 to 2017, 

Health Canada has revoked 132 TMALs.

Collection of Sales and Consumption Incident Data
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• Health Canada has concluded that a number of information and data 

gaps need to be addressed to support the development of appropriate 

regulations for SFs.

• As a condition of the TMA, the manufacturer or distributor is required to 

gather such data, in a manner agreed upon with Health Canada in 

advance, and submit it to Health Canada within a specified time frame.

• Companies, both large and small, are notified about their research 

requirements and provided with data gap documents to help develop 

their research proposals.

TMA Research
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• Some of the key data gaps include:

– Information on demographics of users and consumption patterns

• For example, what and how often have you consumed specific 

SFs; how often are you consuming more than one SF in one 

day?

– Information on consumer’s understanding and use of label 

information

• For example, what information do consumers use/want/need to 

identify and distinguish a SF from other foods?

TMA Research (cont’d)
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• To date, Health Canada has received data on consumption patterns 

and understanding and use of label information for both CEDs and SFs.

• The data has shown that consumers cannot easily distinguish SFs from 

conventional foods, and that labelling information is not always 

accessed by consumers.

– Caution statements may be difficult to locate on the label

– It is unclear which caution statements are for which ingredients

• Data collection is ongoing through the TMAL process.

• In addition to data collected under the TMAL, Health Canada is 

collecting data through the PAUSE study (PAUSE – Prevalence and 

consumer Attitudes, Understanding and use of SFs to inform Education 

in Canada).

TMA Research (cont’d)
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Key Research Activities

PAUSE
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• Adaptation of a health literacy screening tool for use in the

Canadian context.

• Integrated health literacy into the SF consumer research

– Interviews

– Discussion groups

– Mock package trial

Health Literacy in the Consumer Research Process
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https://www.cambridge.org/core/journals/public-health-

nutrition/article/canadian-adaptation-of-the-newest-vital-sign-a-health-literacy-

assessment-tool/D95650EFC8248F075AB48F524BBC4493

https://www.cambridge.org/core/journals/public-health-nutrition/article/canadian-adaptation-of-the-newest-vital-sign-a-health-literacy-assessment-tool/D95650EFC8248F075AB48F524BBC4493


Newest Vital Sign (NVS)

Health Literacy Assessment
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INGREDIENTS: Cream, Skim Milk, Liquid 

Sugar, Water, Egg Yolks, Brown Sugar, 

Milkfat, Peanut Oil, Sugar, Butter, Salt, 

Carrageenan, Vanilla Extract

This Nutrition Facts label is on the back of a 500-mL container of 

ice cream.

1. If you eat the entire container of ice cream how many 

calories will you eat?

2. If you are allowed to eat 60 grams of carbohydrates as a 

snack, how much ice cream can you have?

3. Your doctor advises you to reduce the amount of saturated 

fat in your diet. You usually have 42 g of saturated fat each 

day, which includes one serving of ice cream. If you stop 

eating ice cream, how many grams of saturated fat would 

you be eating each day?

4. If you usually eat 2,500 calories in a day, what percentage of 

your daily value of calories will you be eating if you eat one 

serving?

5. Pretend that you are allergic to the following substances: 

penicillin, peanuts, latex gloves and bee stings. Is it safe for 

you to eat this ice cream?

6. Why not?Scoring

< 4 : at risk of marginal health literacy

≥ 4 : adequate literacy



• As part of this work, the following is being considered for the labels of 

SFs:

– Front of pack identifier

– Standard box to highlight conditions of use, e.g. caution statements, 

directions for use

– Standard box to highlight supplemental ingredients and their levels

Labelling under the PAUSE study
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• Continue to review and issue TMALs.

• Continue to review research protocols and analyze research data.

• Work on the regulatory amendments for SFs to continue.

– Over the next couple of years there will be consultations on various 

aspects of the proposed amendments

– Target for Canada Gazette II is December 2021

Path Forward
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Update on Healthy Eating

Strategy Initiatives



• 2 in 5 Canadian adults live with at least one of the 10 most common chronic 

diseases, including heart disease, stroke, diabetes, and cancer

• People with low-income, senior and Indigenous Peoples are the hardest hit by 

chronic disease

• 1 in 3 children is overweight or obese

• The science is established – poor diets are a primary risk factor for chronic disease

• More than half of Canadians consume too much sodium, sugars or saturated fat

• The cost of chronic disease impacted by diet and other modifiable risk factors is 

estimated at 26.7 billion per year

• 30% of health care expenditures are attributed to chronic disease 

Chronic diseases affect the lives of many Canadians

16



• 8 in 10 Canadians say nutrition is important when choosing foods, but:

– Packaged foods sold in grocery stores are often high in sodium, sugars and/or 

saturated fat

– Nutrition information can be difficult to use 

and understand

– Advertising is powerful and children are

particularly vulnerable

– Limited access to healthy food in northern

and remote communities

Making healthy food choices is a challenge
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• Reducing consumption of foods high in sodium, sugars and saturated fat will 

help improve the health of Canadians



Healthy Eating Strategy – Launched in October 2016
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Better nutrition 

information

Improve food 

quality

Protect vulnerable 

populations

Meaningful impacts on long-term health outcomes for Canadians

Mutually-reinforcing initiatives developed using strong evidence 

and meaningful, open and transparent consultations

Support nutrition 

education

Collaboration with other federal initiatives such as A Food Policy for Canada

Vision: Make the healthier choice the easier choice for all Canadians

Support Nutrition 

North education 

initiatives

Restrict the 

marketing of 

certain foods & 

beverages to 

children

Reduce sodium          

in food

Prohibit industrial 

trans fat

Revise the Food 

Guide

Improve food 

labels

Front-of-package 

nutrition labelling



• In 2012, Health Canada asked industry to meet voluntary sodium reduction 

targets in processed foods by the end of 2016

• In January 2018, a report evaluating the food industry’s efforts to meet 

these sodium reduction targets was released

• Results show that sodium reductions

in most categories of processed foods

were modest; industry met the targets

in 14% of food categories

• As a result, most Canadians are still

consuming too much sodium

Sodium Reduction
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• Potassium chloride is used as a food additive as an alternative to sodium 

in processed food products

– Potassium chloride can often be substituted for up to 50% of the salt without 

compromising flavour. At higher concentrations, potassium chloride can have a 

metallic and bitter taste.

– Replacing salt and sodium-based food additives with potassium-based 

ingredients in processed foods may help reduce sodium consumption and 

increase the potassium consumption of Canadians.

Sodium Reduction – Food Industry Consideration

20



• Continue to engage with stakeholders to gain a better understanding of 

opportunities and challenges in sodium reduction

• Develop sodium reduction targets for restaurants and foodservice industry

• Consult with stakeholders to refine sodium reduction targets and continue 

to monitor progress in sodium reduction

• New front-of-package labelling to support sodium reduction through 

consumer awareness

Sodium Reduction – Next Steps
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• The proposed regulations would require a mandatory front-of-package 

nutrition symbol on foods high in sodium, sugars and/or saturated fat

Front-of-Package Nutrition Labelling
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• Front-of-package labelling will complement existing nutrition information

Voluntary 

nutrient content 

& health claims 

• Highlights positive 

attributes of a food

• Used as a 

marketing tool

Mandatory Nutrition 

Facts table

• Location on side/back limits 

visibility when consumers 

are making choices

• Complexity makes it difficult 

for some consumers to 

understand

• Amount of detail can 

overwhelm some 

consumers



• Solicited feedback from all interested Canadians on the design of the 

proposed front-of package nutrition symbol

– Approximately 16,000 Canadians shared their views on the symbols

• Commissioned a high quality, scientific consumer research

– This study was done in a grocery-store setting with real food products

– The objective was to evaluate effectiveness of front-of-package symbol as a 

source of quick and easy guidance when making food choices and to inform 

refinements to regulatory requirements (size, location, etc.)

• Consulted on the proposed regulations 

– Approximately 220 submissions received 

Front-of-Package Nutrition Labelling – Consultations and 

Consumer Research in 2018
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• Publication of the final regulation in Canada Gazette, Part II in the near 

future to allow sufficient time for industry to implement

• Regulated parties would be given a transition period of 4 years to comply 

with the new regulations, as well as with other required label changes by 

Health Canada and the CFIA

– During this time, manufacturers can still use current labels

Front-of-Package Nutrition Labelling – Moving Forward
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• The new Food Guide is an online suite of resources that better meets the 

needs of different users including the general public, policy makers, and 

health professionals. Highlights include:

– Actionable advice for Canadians on healthy food choices and healthy eating 

habits  including cooking more often and being  mindful of eating habits

– Updated recommendations on saturated fat, sodium,

and sugars  including guidance on confectioneries and

sugary drinks such as  soft drinks, sweetened milk and

juice

– Mobile-responsive web content to support Canadians 

to eat  healthy whenever, and wherever they go

Canada’s Food Guide – What’s New 

25



• Canada’s Dietary Guidelines for Health Professionals and Policy Makers

• Food Guide snapshot

• Videos, recipes and actionable advice

• Evidence including the Evidence Review for  Dietary Guidance 2015 and 

the Food, Nutrients  and Health: Interim Evidence Update 2018

Canada’s Food Guide – Online Resources
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• For use when developing policies, programs, and educational resources

• Forms the foundation for the Food Guide resources

• Provides guidance on:

– Nutritious foods and beverages that are the

foundation for healthy eating

– Foods and beverages that can have a negative

impact on health when consumed on a regular basis

– Food skills as a practical way to support healthy eating

– Supportive environments for healthy eating 

Canada’s Food Guide – Dietary Guidelines for Health  

Professionals and Policy Makers
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• At-a-glance presentation of food choices and eating habits. 

• An interactive, mobile-responsive  online resource that is also printer-

friendly. 

• Online entry point to Canada’s healthy eating recommendations.

Canada’s Food Guide – Food Guide Snapshot for 

Canadians
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• Canada’s Healthy Eating Pattern for Health Professionals and Policy 

Makers

– Will be released later in 2019

– For use by health professionals and policy makers

– Will build on Canada’s Dietary Guidelines and will include a healthy eating 

pattern that will provide more specific guidance on amounts and types of food

• Online Resources

– Will be enhanced on an ongoing basis

• Considerations for Indigenous Peoples

Canada’s Food Guide – Moving Forward
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• Stakeholder Information Management System (CSIMS):

– Sign up for health consultations: https://csims-sgici.hc-sc.gc.ca/csims/login.html

– Being used to share information on health topics and invite stakeholders to take part 

in consultations

• Canada’s Food Guide: Canada.ca/FoodGuide

• Healthy Eating Strategy: Canada.ca/healthy-eating-strategy

For more information …
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https://csims-sgici.hc-sc.gc.ca/csims/login.html
https://food-guide.canada.ca/en/?utm_source=canada-ca-foodguide-en&utm_medium=vurl&utm_campaign=foodguide
https://www.canada.ca/en/services/health/campaigns/vision-healthy-canada/healthy-eating.html?utm_source=canada-healthy-eating-strategy-en&utm_medium=vurl&utm_campaign=healthy-eating-strategy

