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BRAND GUIDELINES

LOGO SYSTEM
chfa NOW is a future-focused 
experience that provokes inspiration 
and prosperity through connection and 
discovery in the natural health industry.

We have employed an Evergreen logo 
system for our new name: chfa NOW 
Natural Organic Wellness. With each 
new event, the logo structure has the 
ability to include each unique visual 
theme through both colours and graphics 
contained within the “O” of NOW.

The primary structure of the logo always 
consists of a stacked (and left-aligned) 
chfa and NOW, with Natural Organic 
Wellness, stacked at the end of NOW. 

Here are examples of the Spring 2023 
logo system in a B/W and a negative 
representation.

chfa NOW - Vancouver 2023

Replace with the primary logo, a greyscale logo .. and if it’s possible a 
version of the logo if it’s si�ing on the dark blue background.
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1.5 in. 1.5 in. 0.75 in.
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LOGO RULES & ALTERNATIVES
When applying the logo to various 
applications, ensure that it maintains a 
minimum clear space of “c” on all sides.

In some scenarios, using the primary 
horizontal arrangement of the 
chfa NOW logo could result in the 
logo being too small or not prominent 
enough within the communication 
hierarchy (i.e. a social media post 
or narrow vertical asset). In these 
scenarios, Natural Organic Wellness 
can move below NOW in a single line, 
with bullets separating each word.

Although there are no limits on how 
large the logo can be used, it should 
never be smaller than 1.5 in. in width, 
for both the primary horizontal and 
secondary stacked arrangements.

In extreme situations, or when printing 
limitations become a challenge, a 
simpli�ed version of the logo could be 
used, but it can not be smaller than 
0.75 in. in width.

chfa NOW - Vancouver 2023
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Choose your path through a collection of 
ideas, opportunities and connections 
interacting and growing together as we 
break through our daily routines and 
move towards a common goal.

BRAND GUIDELINES THEME



THROUGHBREAK 

THEME TAGLINE
This years theme name is always 
staggered on two lines, with the end of 
“break” connecting to the beginning of 
“through”, while the letters are thicker 
in the centre. Whenever the theme 
name is displayed, it should include the 
colourful ribbons radiating from the 
centre of the lock-up.

BRAND GUIDELINES THEME
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PMS 2188 C
CMYK 100 55 22 45
RGB 0 66 99
#004263

PMS 7713 C
CMYK 92 6 25 35
RGB 0 121 138
#00798A

PMS 158 C
CMYK 3 69 99 0
RGB 236 112 37
#EB7125

PMS 4213 C
CMYK 68 26 92 9
RGB 93 140 70
#5D8C46

PMS 572 C
CMYK 36 0 20 0
RGB 161 217 210
#A1D9D2

PMS 1205 C
CMYK 2 9 50 0
RGB 251 225 147
#FBE193

COLOURS
Our colours are inspired by nature in 
and around the costal landscape of 
Vancouver. Colours were drawn from 
the ocean, waterfront, forests and 
urban landscape.

Our rich colours are used to evoke 
energetic feelings of growth, 
excitement and inspiration.  

chfchfa NOa NOW - Vancouver 202323



Lynsey Walker

Have questions?

Director, Marketing and Communications
lwalker@chfa.ca
416.497.6939

Thank
You
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